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Abstract 

The main objecƟve of the paper is to examine the determinants of consumpƟon of 
entertainment events the ballet, orchestra and choral singing, with the aim of tesƟng the 
following hypotheses: (1) the salience hypothesis (Bourdieu, 1979), (2) the consumpƟon-based 
learning hypothesis (Lévy-Garboua and MontmarqueƩe, 1996), and (3) the territorial adherence 
hypothesis (Campos, 2012). This research is carried out in the city of Bahia Blanca (BB). The city 
of BB is an intermediate, port and industrial city, located in the southwest of the province of 
Buenos Aires, ArgenƟna. To address the objecƟve of this arƟcle, a probit model is proposed to 
esƟmate the determinants that influence the probability of aƩending ballet, orchestra and choral 
singing events. The results confirm that both early exposure to culture and a family environment 
conducive to the development of cultural acƟviƟes posiƟvely influence the probability of 
aƩending ballet, orchestra and choral singing events. It is crucial to consider acƟons that, as Güell 
and Peters (2017) suggest, break down the arbitrary disƟncƟon between high and low culture, 
expanding the appreciaƟon for classical arts and broadening audiences to advance the process 
of cultural democracy. 

 

IntroducƟon 

The analysis of cultural consumpƟon (CC) has been part of an extensive debate because of its 
effects on individual and collecƟve well-being (Monsalve et al., 2020). In that sence, literature 
recognizes thay it increases cogniƟve and comprehensive skills, improves health and self-esteem, 
reduces and prevents urban crime, and improves the disposiƟon to tolerance and non-
discriminaƟon (Delgado Ruiz, 2000; Fernández, 2004; among others). Therefore, widespread 
access to cultural goods and services has recently become an important issue on the cultural 
policy agenda.  

In this framework, audience studies became an essenƟal element to know the market of cultural 
goods and services on the demand side. In their pioneering work, Baumol and Bowen (1966) 
emphasized the importance of audience studies, highlighƟng the need to understand why 
individuals lack access to cultural goods considered 'merit goods'. The authors found that 
performing arts audiences in the United States were predominantly composed of individuals 



with high levels of educaƟon and income, as well as those in skilled professions. This finding 
highlighted the existence of parƟcipaƟon gaps. 

Since Baumol and Bowen (1966), the literature in the field of cultural economics has significantly 
expanded. These studies examine various socio-economic, cultural, and geographical factors that 
result in the concentraƟon of cultural goods within specific groups, hindering their full potenƟal 
as a tool for human development (Morrison and West, 1986; Throsby, 2008; ECLAC, 2014; 
Leonardi et al., 2022).  

In general terms, the determinants of cultural consumpƟon (CC) can be classified into three 
groups. The first pertains to the debate on consumpƟon linked to the social class to which 
individuals belong. TradiƟonally, high and low cultural goods have been associated with elite 
consumpƟon and mass culture consumpƟon by lower social strata, respecƟvely. This theoreƟcal 
framework, proposed by Bourdieu (1979), is known as the saliency approach. 

The second dimension of CC relates to the consumpƟon-based learning hypothesis (Lévy-
Garboua and MontmarqueƩe, 1996). From this perspecƟve, CC depends on the cultural 
environment in which individuals were raised during childhood. SupporƟng this paradigm, 
Leonardi et al. (2022) found that early exposure to cultural acƟviƟes and upbringing in 
environments conducive to cultural development posiƟvely influence CC in the city of Bahía 
Blanca, ArgenƟna (BB). 

The third approach is related to the territorial dimension of cultural consumpƟon (CC). Campos 
(2012) introduces the concept of territorial adherence, which describes the extent to which a 
cultural good is fixed to the territory where it is produced. Thus, goods with low territorial 
adherence can be accessed directly in households, while those with high adherence require 
consumers to travel to the locaƟon where they are distributed. This group includes libraries, 
museums, theaters, etc. The need to travel imposes a limitaƟon on consumpƟon, as individuals 
must have the resources and mobility to access these cultural goods. 

In this context, the main objecƟve of the paper is to examine the determinants of consumpƟon 
of entertainment events provided by the Organismos ArơsƟcos del Sur1 (OAS) in BB, with the aim 
of tesƟng the following hypotheses: (1) the salience hypothesis (Bourdieu, 1979), (2) the 
consumpƟon-based learning hypothesis (Lévy-Garboua and MontmarqueƩe, 1996), and (3) the 
territorial adherence hypothesis (Campos, 2012). 

The city of BB is an intermediate, port and industrial city, located in the southwest of the province 
of Buenos Aires, ArgenƟna. It is an important communicaƟons node and one of the most solid 
and dynamic economic, social and cultural hubs in the south of the country (Diez and Pasciaroni, 
2018). Its cultural offer is broad and thriving. It includes independent and public arƟsts as well 
as private and public cultural insƟtuƟons. In parƟcular, the public producƟon of academic arts 
such as ballet, classical music and choral singing is relevant. It is provided by the OAS, which is 
recognised as a valuable element of the local intangible cultural heritage  (ICH).  The  OAS  are  
composed  of three  independent  bodies:  Ballet del Sur, Orquesta Sinfónica Provincial and Coro 
Estable de Bahía Blanca2. 

The Ballet began its acƟviƟes in 1956, but its current name has been in use since 1961. The 
Symphony Orchestra has its origins in the same period, iniƟally formed as a stable chamber 
                                                           
1 Organismos arơsƟcos del Sur can be translated as Southern arƟsƟc organizaƟons. 
2 Ballet del Sur, Orquesta Sinfónica Provincial and Coro Estable de Bahía Blanca; Southern Ballet, Provincial 
Symphony Orchestra, and Permanent Choir of Bahía Blanca, respecƟvely.  



ensemble, supported by the establishment of the music conservatory by provincial authoriƟes. 
Much later, in 1996, a choral group was formed, which later became the first professional choir 
in Bahía Blanca, and in 1999, it received recogniƟon from the provincial government. In 2003, 
Law No. 13056 established the creaƟon of the InsƟtuto Cultural de la Provincia de Buenos Aires3 
(ICPBB), and the three stable ensembles became part of the new managing body, forming the 
OAS. Generally, the performances offered by the OAS take place at the Municipal Theatre, 
located in the city center and declared a NaƟonal Historic Monument in 2011.  

This research employs a quanƟtaƟve methodology to achieve the objecƟves, based on demand 
esƟmaƟon for the events provided by the OAS using PROBIT models and spaƟal analysis with 
QGis soŌware. The database was constructed from fieldwork conducted by the authors between 
April 2022 and 2023 with residents of Bahía Blanca aged 18 and over. An incidental sampling 
method was used to collect the data, resulƟng in a total of 380 responses. 

The hypothesis proposed in this research is that socioeconomic, cultural, and territorial factors—
such as social class, early exposure to culture, and geographical distance—could influence the 
CC of events provided by the OAS. 

 

Frame of reference 

Different disciplinary fields, such as sociology and cultural economics, have approached cultural 
consumpƟon (CC) as an object of study. From a sociological perspecƟve, Bourdieu (1979) argues 
that social class status can strongly predict the consumpƟon of a specific cultural good, meaning 
that social straƟficaƟon can explain CC. Thus, high-level arƟsƟc goods (so-called 'high culture') 
are associated with consumpƟon by the elite, while mass culture consumpƟon is linked to lower 
social strata. This approach is referred to as the 'salience approach’.  

Subsequently, Giddens (1991) argues that the distribuƟon of cultural consumpƟon (CC) extends 
beyond paƩerns of social straƟficaƟon. In socieƟes where the welfare state has been promoted, 
CC paƩerns can no longer be explained solely by class and status condiƟons. Reforms that 
enabled social mobility triggered a strong individuaƟon process. IndividuaƟon is defined as 'the 
mode of behavior that is constructed from personal choices about the desirable type of life and 
the means to realize it' (Güel et al., 2012: 26). Dumont (1987) suggests that individuaƟon is a 
parƟcular form of existence and social belonging, where social Ɵes and money allow access to 
different types of goods through an 'elecƟve affinity.' This theoreƟcal stance is referred to as the 
quasi-postmodern posiƟon. 

The third view is a synthesis of the two previous posiƟons and holds that the overlap between 
social straƟficaƟon and cultural straƟficaƟon is weak, as cultural consumpƟon (CC) does not 
strictly follow the elite-lower class disƟncƟon (Peterson and Simkus, 1992). The authors argue 
that elite CC is no longer exclusively associated with disƟnguished forms of art, as it now extends 
to some forms previously linked to mass culture. Conversely, members of the lower classes 
conƟnue to consume popular cultural expressions. This perspecƟve refers to individuals who 
consume a variety of cultural goods as 'omnivores.' This view emphasizes the role of the family 
as an alternaƟve explanaƟon for cultural consumpƟon. Winch (1963) asserts that the family is 
the primary gateway to social life. Similarly, Tironi et al. (2006) argue that norms, values, and all 

                                                           
3 InsƟtuto Cultural de la Provincia de Buenos Aires, Cultural InsƟtute of the Province of Buenos Aires 



aspects of social life are learned within the family. Therefore, a family environment that values 
arƟsƟc and cultural assets can help explain the CC of younger generaƟons. 

Cultural economics has also addressed the laƩer theory. Lévy-Garboua and MontmarqueƩe 
(1996) present a theoreƟcal model in which the consumpƟon of a cultural good is linked to early 
exposure to such goods. They argue that taste for the good increases and eventually stabilizes as 
addiƟonal taste is acquired through early exposure and repeated consumpƟon experience. In 
this context, the role of the family becomes crucial, as the fourth sociological approach suggests, 
since it is within the family framework that tastes, preferences, habits, and values are shaped. 

However, the aforemenƟoned approaches overlook an important aspect related to the 
relaƟonship between cultural consumpƟon (CC) and space. Campos (2012) argues that cultural 
consumpƟon is always a situated acƟvity, and the importance aƩached to it emerges in the 
relaƟonship with others. As he notes, 'every work or arƟsƟc-cultural good is consumed in a 
certain recepƟon context, which involves the connecƟon between cultural consumpƟon 
pracƟces, insƟtuƟonal structures, technological developments, and even cultural policies that 
shape arƟsƟc-cultural acƟviƟes' (Campos, 2015: 16). 

The territorial dimension refers to 'modes of occupaƟon, demarcaƟon, and significaƟon of space 
that individuals deploy, which translates into their view of their neighborhoods, their posiƟon in 
the city, and the accessibility they have to cultural consumpƟon services. This originates in their 
locaƟon in a place and Ɵme, and its impact on social life is linked to the social representaƟon 
built on their physical and territorial accessibility' (Campos, 2015: 17). The author discusses the 
concept of territorial adherence, which describes the degree to which an arƟsƟc-cultural object 
or work is anchored to the territory of its producƟon, a process influenced by factors such as 
distribuƟon networks and disseminaƟon technologies. Goods with low territorial adherence 
follow a circulaƟon logic characterized by direct entry into households, while goods that require 
consumers to travel to their distribuƟon locaƟons are classified as 'high adherence.' This 
category includes libraries, museums, theaters, dance performances, concerts, etc. The need to 
travel imposes certain limitaƟons on consumpƟon, as resources and mobility are necessary to 
access these cultural goods. 

 

Background 

In the field of cultural consumpƟon (CC), numerous empirical studies have analyzed the main 
factors influencing CC, disƟnguishing between those that promote it and those that inhibit it. 
Many studies have applied econometric techniques using aggregate populaƟon consumpƟon 
data or informaƟon gathered from fieldwork. 

Baumol and Bowen (1966), in their seminal work on the New York Philharmonic Orchestra and 
the Royal Shakespeare Theatre, found that performing arts audiences in the United States were 
predominantly composed of individuals with high levels of educaƟon, high incomes, and skilled 
jobs. Throsby and Withers (1979) compared the characterisƟcs of performing arts audiences in 
the United States and Australia, finding similariƟes between the two. Morrison and West (1986), 
with a sample of 340 individuals, analyzed aƩendance at museums and performing arts events 
in Ontario, Canada. Their results suggest that educaƟon and income are key variables explaining 
the likelihood of aƩending events, and that 'early exposure' plays a crucial role in future demand. 



Kurabayashi and Matsuda (1987) studied the consumpƟon of Western classical music in Japan. 
The authors noted that the primary characterisƟcs of theatre-goers in the United States were 
also prevalent in Japan. 

In 1997, Fernández Blanco and Prieto Rodríguez conducted a study on cinema aƩendance, 
museum visits, book reading, and listening to classical and modern music in Spain, using data 
from the Survey of Class Structure, Consciousness, and Biography conducted in 1991. The results 
showed that educaƟonal level and social class were significant factors in all cases. The authors 
also included variables such as the number of children and hours worked at home. They found 
that higher values of these variables were associated with a lower probability of aƩending the 
cinema or the museum, although this was not the case for other goods. In other words, a higher 
number of children and more hours worked at home decreased the likelihood of consuming 
cultural goods outside the household. The probability of aƩending the cinema also decreased 
for individuals living farther from the cinema, suggesƟng that distance discourages cinema 
aƩendance. 

Nazif (2007) studied the determinants of aƩendance to theatre, dance, live music shows, art 
exhibiƟons, and circus performances in Chile, based on the 2005 naƟonal survey of cultural 
consumpƟon conducted by the NaƟonal Council for Culture and the Arts (Consejo Nacional de 
la Cultura y las Artes). The author found that educaƟon, engagement in arƟsƟc acƟviƟes, and a 
supporƟve family environment posiƟvely influenced consumpƟon. 

Campos (2015) examined factors influencing CC in Chile from a territorial perspecƟve. The study, 
which used a sample of 4,176 cases, found that the geographical area in which people live 
determines their access to cultural goods and services. When the cultural offer is limited in a 
given area, the likelihood of aƩending these cultural spaces decreases. 

In the same year, Correa et al. (2015), cited in Campos (2015), found that proximity or easy access 
to theatres was a key factor in choosing ouƟngs. This factor appeals to the sense of pracƟcality 
and funcƟonality, as consumers seek accessible desƟnaƟons for cultural events. Proximity to 
these offerings makes it more feasible for cultural consumers to dedicate part of their leisure 
Ɵme to such performances. 

Calderón Garzón et al. (2019), in Colombia, used data from the "Cultural ConsumpƟon Survey" 
conducted by the Department of NaƟonal StaƟsƟcs AdministraƟon (DANE, 2016) with a sample 
of 17,670. The authors idenƟfied two profiles of cultural consumers: the first, represented by 
sociodemographic variables such as marital status, age, and parƟcipaƟon in the educaƟon 
system, directly impacts library aƩendance. The second profile, impacƟng aƩendance at fairs, 
galleries, museums, exhibiƟons, dances, cultural centers, and opera, is explained by variables 
such as gender and the region where aƩendees reside. 

Leonardi et al. (2022) conducted an empirical analysis in CBB based on their own survey. The 
study revealed that early exposure to cultural acƟviƟes and the development of individuals in a 
family environment conducive to cultural consumpƟon posiƟvely affected CC. Leonardi et al. 
(2023), using the same database, found that CC in BB is generally concentrated in the city center 
and in some neighborhoods close to it or of higher socio-economic status. 

 

Methodology 



The methodology secƟon is divided into three parts. First, we describe the methodology used 
for data collecƟon. Second, the methodology employed to assess the representaƟveness of the 
sample and provide a detailed descripƟon of the sample obtained. Third, we explain the 
methodology used to address the study's objecƟve, which is to evaluate the determinants of the 
consumpƟon of the OAS’ performances, across three dimensions: social, cultural, and territorial. 

Methodology for designing and carrying out the empirical work 

Data was collected through an incidental sampling method. We carried out a hybrid fieldwork 
that combined virtual and face-to-face surveys. The first type was conducted using Google Form 
between August and December 2022. The face-to-face survey was conducted between October 
and December 2022 in public spaces (squares, parks, shopping centres), to capture different 
profiles of people. Although the sampling is not random, the sample size is sufficient for an error 
of less than 5% and a power of 80% (Nogales, 2000). Besides, we aƩempted to select people of 
different ages, genders and neighbourhoods of residence (as a proxy for their socio-economic 
level) in order to ensure to representaƟveness of the sample.  

The first task is to assess the representaƟveness of the sample. To achieve this, we compared the 
socio-demographic and special characterisƟcs of the sample with those of the BB populaƟon by 
evaluaƟng the hypothesis test of equality of proporƟons, where the test staƟsƟc is distributed 
as a Chi2 of one degree of freedom. 

The sample was analysed across three socio-demographic dimensions: sex, age, and educaƟonal 
level. The goodness of fit of the sample was evaluated based on the variables SEX, AGEC, and 
EDU. Data for the BB populaƟon were sourced from the EPH results (INDEC, 2023), an official 
survey employing random sampling and covering the urban area of BB. 

The spaƟal distribuƟon of the sample is evaluated using 2010 census data (INDEC, 2010). 
Respondents' neighborhoods of residence are classified based on the number of people aged 18 
and over living in them (NHPOP). Four groups are defined: (1) very sparsely populated, 
represenƟng the first quarƟle, with neighborhoods hosƟng up to 1,832 people aged 18 and over; 
(2) sparsely populated, represenƟng the second quarƟle, with populaƟons between 1,833 and 
2,655; (3) moderately populated, represenƟng the third quarƟle, with populaƟons between 
2,656 and 4,153; and (4) highly populated, represenƟng the fourth quarƟle, with populaƟons 
ranging from 4,154 to 37,800. We then compare the proporƟon of surveys conducted in each 
group with the proporƟon of the populaƟon aged 18 and over residing in these groups to idenƟfy 
any significant differences. 

An exploratory analysis of the sample is then conducted using descripƟve staƟsƟcs, structured 
according to the three research hypotheses. First, according to the salient hypothesis (Bourdieu, 
1979), we considered three variables: EDU, NHLEVEL and JOBSTATUS.  Second, according to 
learning-based hypothesis (Lévy- Garboua and MontmarqueƩe, 1996), we considered two 
variables: ARTCLASS and CULTENV. Finally, with respect to the territorial aƩachment hypothesis 
(Campos, 2012), we considered the variable DISTANCE. In addiƟon, two control variables (SEX 
and AGE) are included. The median, mean, standard deviaƟon, maximum and minimum values 
of the numerical independent variables (AGE and DISTANCE) and the absolute and relaƟve 
frequencies   of   the   categorical   independent   variables   (SEX,   EDU, NHLEVEL, JOBSTATUS, 
ARTCLASS and CULTENV) are studied.  

To determine which control variables should be included in the econometric analysis, we 
assessed the staƟsƟcal dependence between the dependent variable and the independent 



variables. An ANOVA test was applied for numerical variables, while a Chi-squared test of 
independence was used for categorical variables, considering a 95% confidence level as the 
decision criterion. For the key independent variables—those associated with the social, cultural, 
and territorial dimensions outlined in the theoreƟcal framework—this analysis is not decisive for 
their inclusion in the econometric model. In other words, even if staƟsƟcal dependence is not 
observed, these variables will be included in the model specificaƟon to avoid biased and 
inconsistent esƟmators (Wooldridge, 2006). Table 1 provides details on the variables considered 
for the analyses. 

Table 1. DefiniƟon of dependent and independent variables 

Dimensions Variables Description 

Representativeness 
of the sample 

AGEC 
This is the categorical version of AGE (18-40; 41-60; over 60). It is 
used solely for the analysis of the representativeness of the 
sample. 

NHPOP 

Neighborhoods population is a numerical variable that accounts 
for the spatial distribution of the sample. It indicates the number 
of surveys conducted in neighborhoods that are very sparsely 
populated, sparsely populated, moderately populated, and 
highly populated, according to INDEC (2010). It is used solely for 
the analysis of the representativeness of the sample. 

Dependent variable ATTEND 
Binary variable that indicates whether the individual attended at 
least one OAS event in the past year. It takes the value 0 if the 
individual did not attend and 1 if they did. 

Control variables  
SEX Categorical variable that indicates the self-reported gender of 

the respondent (0 woman; 1 man; 2 other). 

AGE 
Discrete numerical variable that indicates the respondent's age 
in completed years. 

Social status 

EDU 

Categorical variable that indicates the highest level of education 
attained (primary; secondary; higher). It is expected that a higher 
educational level increases the likelihood of attending events 
provided by the OAS. 

NHLEVEL 

Neighborhoods level is a categorical variable that indicates the 
socioeconomic level of the individual's neighborhood of 
residence, based on the average proportion of households with 
unmet basic needs (UBN) according to INDEC (2010) (Leonardi et 
al., 2023). The classification is made in quartiles: Q1 represents 
high socioeconomic level (neighborhoods with less than 1.23% 
average of households with UBN); Q2, upper-middle level 
(between 1.23% and 2.60%); Q3, lower-middle level (between 
2.61% and 5.84%); and Q4, low level (between 5.85% and 18%). 
It is expected that the higher the socioeconomic level of the 
neighborhood of residence, the greater the likelihood of 
attending events provided by the OAS. 

JOBSTATUS 

Categorical variable that indicates the employment status 
(employed - unemployed - inactive). It is expected that the 
unemployed have a lower probability of attending events 
provided by the OAS. 

Early exposure to 
culture 

ARTCLASS 

Binary categorical variable that indicates whether the individual 
took art classes during childhood. It takes the value 1 if they did, 
and 0 otherwise. A direct relationship with the dependent 
variable is expected. 

CULTENV 
Cultural Environment is a categorical variable that indicates 
whether the respondent's childhood home was an environment 
conducive to the appreciation and development of artistic and 



cultural activities. It takes values 0 if the environment was not 
favorable at all, 1 if slightly favorable, 2 if moderately favorable, 
and 3 if very favorable. It is expected that the more favorable the 
environment for the individual's cultural development, the 
greater the likelihood of attending events provided by the OAS. 

Territorial 
adherence 

DISTANCE 

Numerical variable that indicates the linear distance (in meters) 
between the centroid of the neighborhood of residence and the 
city center of BB, where the Municipal Theater, which hosts most 
of the OAS events, is located. 

Source: own elaboraƟon 

Methodology used to test the hypothesis of the study 

To address the objecƟve of this paper, a probit model is proposed to esƟmate the determinants 
influencing the probability of aƩending events provided by the OAS. Following Prieto Rodríguez 
and Fernández Blanco (2000), and in line with the general framework of the Lévy-Garboua and 
MontmarqueƩe (1996) model, an individual decides whether to consume (qi=1) or not consume 
(qi= 0) a given cultural good. Consequently, the probability of consuming the good can be 
esƟmated using a probit model of the form [1] 

Pr (qi =1) =Prob (v>-βX)      [1]  

where β is the vector of parameters to be esƟmated, X is the column of explanatory variables 
and v is the stochasƟc error of a normal distribuƟon.  

The general specificaƟon of the model will be [2]: 

Yi*= Ф+ βi *Xi + µi; Yi= 1 [Yi>0]               [2] 

where y¡* represents the unobserved preferences for the different cultural goods provided by 
OAS i, xi is the vector of independent variables, Ф is a constant and µi follows a normal 
distribuƟon with zero mean and variance 1. 

Specifically, the probit model esƟmates a dependent variable reflecƟng aƩendance or non-
aƩendance at shows offered by the OAS (ATTEND) and incorporates four vectors of independent 
variables (Xi). One vector includes control variables, while the other three are defined based on 
the hypotheses outlined in this study. EquaƟon [3] specifies the model to be esƟmated. 

𝐴𝑇𝑇𝐸𝑁𝐷௜ =  𝑓 (𝛽଴;  𝛽ଵ𝑆𝐸𝑋௜;  𝛽ଶ𝐴𝐺𝐸௜;   𝛽ଷ𝐸𝐷𝑈௜;  𝛽ସ𝑁𝐻𝐿𝐸𝑉𝐸𝐿௜;  𝛽ହ𝐽𝑂𝐵𝑆𝑇𝐴𝑇𝑈𝑆௜; 

 𝛽଻𝐴𝑅𝑇𝐶𝐿𝐴𝑆𝑆; 𝛽଼𝐶𝑈𝐿𝑇𝐸𝑁𝑉; 𝛽ଽ 𝐷𝐼𝑆𝑇𝐴𝑁𝐶𝐸௜; 𝜇௜)  [3] 

The categories with the highest frequency were selected as the base category for the esƟmaƟon. 
To evaluate the model's goodness of fit, we applied the Wald test (Chi2), which assesses the joint 
significance of the esƟmators, and the Count R², which measures the proporƟon of correct 
predicƟons relaƟve to the total observaƟons. Finally, marginal effects were esƟmated to analyse 
the impact of each independent variable on the probability of aƩending events offered by the 
OAS. 

 

Results and discussion 

The results of the data analysis are presented below. 



RepresentaƟveness and descripƟon of the data  

The sample comprises 398 observaƟons. A comparison with the characterisƟcs of the BB 
populaƟon reveals that certain strata are overrepresented, including women, young individuals, 
people with higher educaƟon, and residents of sparsely populated areas. Conversely, in terms of 
locaƟon in very sparsely and moderately populated areas, as well as the number of middle-aged 
adults and individuals with secondary educaƟon, the sample does not exhibit significant biases 
(Table 2). 

Table 2. RepresentaƟveness of the sample 

Variable Category 
Sample Population Test 
Ni % Ni % P value 

SEX 
Female 233 59 128.884 53 0,0267 

 Male 163 41 114.910 47 0,0157 

AGEC 
18-40 232 58 106.135 44 0,0000 
41-60 124 31 75.409 31 0,946* 
Over 60 42 11 32.250 25 0,0000 

EDU 
Primary 19 5 51.200 21 0,0000 
Secondary 182 46 100.462 41 0,055* 
Higher education 197 49 92.132 38 0,0000 

NHPOP 

Very sparsely populated 38 10 16.760 8 0,1412* 
Sparsely populated 111 29 31.793 15 0,0000 
Moderately populated 67 18 46.972 22 0,0448 
Highly populated 162 43 121.017 56 0,0000 

* NRH0 for equal proporƟons with 95% confidence 

Source: own elaboraƟon based on fieldwork and EHP (INDEC, 2023). 

The staƟsƟcal descripƟon reveals that 57% of the sample aƩend events provided by the OAS. 
These individuals are predominantly women, young adults with an average age of 38 years, 
employed, and residing in high socio-economic neighbourhoods. Regarding the cultural 
dimension, most reported having taken art classes during childhood, although they also 
indicated growing up in a family environment that was not parƟcularly conducive to cultural 
development. Lastly, respondents live, on average, nearly 3 km from the city centre, where the 
cultural events under analysis are held. This characterisaƟon forms the base category for the 
econometric analysis. Table 3 provides a detailed characterisaƟon of the sample. 

 Table 3. CharacterisaƟon of the sample 

 Variable N % Median Mean 
St. 

Deviation 
Min Max 

Dependent 
variable 

ATTEND 398       
No 173 43      

Yes 225 57      

Control variables 
SEX* 396       

AGE 397  35 38 16 18 78 
NHPOP*        

Social status 

EDU* 398       
NHLEVEL 378       
High 186 49      
Middle-high 91 24      
Middle-low 49 13      



Low 52 14      
JOBSTATUS        
Employed 243 61      
Inactive 14 4      
Unemployed 14 35      

Early exposure to 
culture 

ARTECLASS        
No 164 41      
Yes 234 59      
CULTENV        
Not favorable 61 15      
Slightly favorable 154 39      
Moderately favorable 106 27      
Highly favorable 75 19      

Territorial 
adherence 

DISTANCE 394   2981 2026 150 8432 

Source: own elaboraƟon based on fieldwork. 

The staƟsƟcal dependence analysis confirms a significant associaƟon between the consumpƟon 
of events provided by the OAS and variables related to social class (EDU, NHLEVEL, JOBSTATUS) 
as well as early exposure to culture (ARTCLASS and CULTENV). Conversely, no staƟsƟcal 
dependence was idenƟfied with the variable represenƟng territorial adherence (DISTANCE). 
Regarding control variables, the consumpƟon of arts provided by the OAS appears to be 
independent of gender but shows a significant dependence on the respondents’ age. Table 4 
presents these results. 

Table 4. StaƟsƟcal dependency analysis 

 Variable Category 
ATTEND  

NO % YES % P-value 

Control variables 
SEX 

Female 96 41 137 49  
Male 75 46 88 54 0,34 

AGE  33  43  0,00* 

Social status 

EDU 
Primary 8 42 11 58  
Secondary 91 50 91 50  
Higher education 74 38 123 63 0,05* 

NHLEVEL 

High 71 38 115 62  
Middle-high 29 32 62 68  
Middle-low 28 57 21 43  
Low 25 48 27 52 0,01* 

JOBSTATUS 
Employed 10 71 4 29  
Inactive 75 53 66 47  
Unemployed 88 36 155 64 0,00* 

Early exposure to culture 

ARTCLASS 
No 92 56 81 35  
Yes 72 44 153 65 0,00* 

CULTENV 

Not favourable 37 61 24 39  
Slightly favorable 72 47 82 53  
Moderately favorable 40 38 66 62  
Highly favorable 23 31 52 69 0,00* 

Territorial adherence DISTANCE  2969  2924  0,83 
 * RH0 for staƟsƟcal independence at 95% confidence. StaƟsƟcal dependence is assumed. 

Source: own elaboraƟon based on fieldwork. 



Table 5 presents the esƟmaƟon results of the probit model. Overall, the model demonstrates a 
good fit to the data. The independent variables are jointly significant in explaining the probability 
of consumpƟon, with 67% of the observaƟons correctly predicted. 

Regarding the individual significance of the relevant regressors, only variables related to early 
exposure to culture are significant and display the expected sign. This aligns with the findings of 
Leonardi et al. (2022), who tested the learning-based consumpƟon hypothesis in the context of 
BB. Conversely, variables associated with social class are not significant, despite evidence of 
staƟsƟcal dependence. This suggests that cultural consumpƟon related to the OAS is not 
determined by respondents' social class, indicaƟng a democraƟsaƟon of consumpƟon in this 
context. Moreover, consumpƟon does not appear to depend on the distance respondents live 
from the OAS performance venue. This could be aƩributed to a potenƟal bias in data collecƟon. 
As noted earlier, most respondents reside in sparsely populated, high socio-economic status 
areas, primarily in the affluent suburbs of the city. Combined with the fact that BB is a mid-sized 
city, this may imply that distance is not a barrier, as respondents have the means to travel to the 
performances. Finally, AGE emerges as a significant variable, with the expected sign. 

Table 5. EsƟmaƟon of the consumpƟon probability model of events provided by the OAS 

  Beta coeficients 
Dependent variable ATTEND  

Control variables AGE 0,028494*** 
Social status EDU 0,03345718 

NHLEVEL -0,10678072 
JOBSTATUS 0.22291315 

Early expososure to culture ARTCLASS 0,57141326*** 
CULTENV 0,18463592** 

Territorial adherence DISTANCE 6.947e-06 
 Constant -1.8910649*** 

Goodness of fit N 375 
Wald Test(pvalue) 67,61 (0,0000) 

Count R2 0,672 
* p<0.1; ** p<0.05; *** p<0.001 

Source: own elaboraƟon based on primary data. 

Table 6 presents the marginal effects of the independent variables on the consumpƟon of OAS 
entertainment. The results indicate that residents of BB have an average probability of slightly 
over 60% of aƩending these cultural events. AddiƟonally, each addiƟonal year of age increases 
this probability by 1%. Similarly, having taken art classes during childhood raises the probability 
by nearly 22%, while growing up in a family environment conducive to cultural development 
increases it by 7%. As previously discussed, the remaining explanatory variables are not 
significant in explaining this type of cultural consumpƟon. 

Table 6. Marginal effects 

  Marginal effect p-value 
Dependent variable Pr(ATTEND) (predicted) 0.62  

Control variables AGE 0.01 0.000*** 

Social status 
EDU 0.01 0.793 
NHLEVEL 0.08 0.104 
JOBSTATUS -0.04 0.115 

Early expososure to culture ARTCLASS 0.22 0.000*** 



CULTENV 0.07 0.015** 
Territorial adherence DISTANCE 0.00 0.852 

 Constant 0.01 0.793 
* p<0.1; ** p<0.05; *** p<0.001 

Source: own elaboraƟon based on primary data. 

Final reflecƟons 

The general objecƟve of this research is to explore the factors influencing the consumpƟon of 
ballet, orchestral music, and choral singing performances in the city of Bahía Blanca. This is 
parƟcularly relevant for defining cultural policy guidelines aimed at broadening access to these 
cultural goods. 

It is worth highlighƟng that two of the selected cultural assets—the Ballet and the Symphony 
Orchestra —were established in the city during the mid-20th century, a period in ArgenƟna 
marked by the expansion of 'high culture' arts. This expansion was driven by state investments 
under the policy of 'cultural democraƟsaƟon,' aimed at promoƟng and popularising these arƟsƟc 
expressions. During this Ɵme, various naƟonal ensembles were formed. Two decades later, the 
Choir was created in the same city. These three arƟsƟc insƟtuƟons are financed by the 
government of the Province of Buenos Aires. These arƟsƟc ensembles deliver a significant 
number of performances throughout the year, including educaƟonal presentaƟons for schools 
and the general public. Over the past year, there has been an increase in audience engagement 
and training acƟviƟes.  

Based on the empirical evidence presented in this paper, it can be affirmed that the variables 
associated with the hypothesis of salient factors were not significant, despite staƟsƟcal 
dependence being observed. In other words, although there is an associaƟon between 
socioeconomic variables and the dependent variable, these variables do not appear to be crucial 
in explaining consumpƟon. This contrasts with the findings of studies conducted in the United 
States, Canada, and Spain in the 1980s and 1990s. This raises the quesƟon of the role of 
individuaƟon processes in explaining the consumpƟon of cultural goods, a quesƟon that remains 
open for future research. 

ConsumpƟon also does not depend on the distance respondents live from the OAS performance 
venue; however, this result may be influenced by biases in data collecƟon. As previously 
menƟoned, most respondents reside in sparsely populated areas with high socio-economic 
status. The variables associated with the early exposure hypothesis proved to be significant. This 
result supports the theoreƟcal model proposed by Lévy-Garboua and MontmarqueƩe (1996), 
which suggests that the consumpƟon of cultural goods is linked to early exposure to such goods. 
In parƟcular, engaging in arƟsƟc acƟviƟes at a young age has a significant marginal impact on the 
probability of aƩending OAS events (22%). This finding aligns with the results reported by 
Morrison and West (1986), Nazif (2007), Leonardi et al. (2022, 2023), among others. Regarding 
the control variable age, it was found to be significant with a posiƟve sign. The older the 
respondent, the higher the probability of aƩending OAS events. 

In summary, neither the salience hypothesis nor the territorial adherence hypothesis is 
supported. However, the early exposure hypothesis is confirmed. It is found that both early 
exposure to culture and a family environment conducive to the development of cultural acƟviƟes 
posiƟvely influence the likelihood of Bahians engaging in high levels of consumpƟon of academic 
art forms. The results highlight the importance of early arts and heritage educaƟon in culƟvaƟng 



an appreciaƟon for the arƟsƟc offerings of the OAS. AddiƟonally, spectator training programs, 
which have proven successful in naƟonal theaters such as the Teatro Nacional Cervantes in 
Buenos Aires, play a crucial role in expanding engagement with these art forms. 

It is crucial to consider acƟons that, as Güell and Peters (2017) suggest, break down the arbitrary 
disƟncƟon between high and low culture, expanding the appreciaƟon for classical arts and 
broadening audiences to advance the process of cultural democracy. It is recommended to 
idenƟfy different audience types (occasional, regular, and non-audiences) in order to develop 
targeted strategies and acƟons for each group. These acƟons should be defined in collaboraƟon 
with cultural, educaƟonal, and community insƟtuƟons. 
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